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Complimentary military tickets are available for FedEx St. Jude Championship, August 12-16. For more  
information, visit FedExChampionship.com/military.

Pres. Donald J. Trump in a Freedom 
250 Grand Prix Showcase at the White 
House... see additional photo on sports page 1 

Memphis Volleyball reveals 
the ACES Club initiative 
designed to support team

MEMPHIS, Tenn., July 20, 2026 
– The University of Memphis 
volleyball program and the ath-
letic department have announced 
the launch of the ACES Club, a 
new fundraising initiative de-
signed to directly support the 
volleyball team. 
All donations made through the 
ACES Club will go directly to-
ward the volleyball program, 
providing crucial resources to 
help student-athletes compete at 
the highest level both on the 
court and in the classroom. 

"I am incredibly excited to 
launch the Memphis Volleyball 
ACES Club and create a com-
munity where our supporters can 
play a direct role in the success 
of our program," head coach 
Cheri Lindsay said. "Every in-
vestment helps us provide our 
student-athletes with champion-
ship-level opportunities while 
building something special to-
gether for Memphis volleyball." 
Built around five distinct invest-
ment tiers, the ACES Club intro-
duces an array of new donor 
benefits for fans ahead of Coach 
Lindsay’s second season at the 
helm. The 2026 campaign perks 
feature exclusive team apparel, 
dinner with the coaching staff 
and the potential opportunity to 
travel alongside the Tigers on a 
select road trip. 

Different sports and activities in-
volve various types of impact, 
and helmets are designed to offer 
specific protection.  
Young children are susceptible to 
head injuries due to their larger 
heads and their coordination not 
yet fully developed. Children 
aged 5 to 14 have the highest in-
jury rate among all bicycle 
riders, and bike accidents are a 
leading cause of death for chil-
dren.  
When buying a helmet for a 
child, it needs to fit them now, 
not to “grow into.” Encourage 
helmet use by leading by exam-
ple (adults wearing helmets dur-
ing bicycle activities) and letting 

them choose a helmet they like.  
Ultimately, wearing a helmet is a 
simple yet powerful way to pre-
vent head injuries and create a 
safer environment.  
Acadian Ambulance is the largest 
employee-owned ambulance 
service in the nation, providing 
transportation and medical serv-
ices to areas in Louisiana, Texas, 
Mississippi, and Tennessee. It is 
accredited by the Commission on 
Accreditation of Ambulance 
Services, and its sister division, 
Acadian Air Med, is accredited 
by the Commission on Accredi-
tation of Medical Transport Sys-
tems. 

"I am incredibly excited to 
launch the Memphis Vol-
leyball ACES Club and 
create a community where 
our supporters can play a 
direct role in the success of 
our program," head coach 
Cheri Lindsay said. "Every 
investment helps us pro-
vide our student-athletes 
with championship-level 
opportunities while build-
ing something special to-
gether for Memphis 
volleyball."

The full package for each level of 
investment can be found below. 
Those interested in supporting 
Memphis volleyball are encour-
aged to learn more about the 
ACES Club and how to get in-
volved by visiting http://gotig-
ersgo.com  
The ACES Club features five dis-
tinct annual investment tiers: 
Tip - $100 
• Annual 901 Women 
Membership 
• Memphis Volleyball T-
shirt  
• Play Letter 
• Newsletter 
Set - $200  
• Everything in previous 
level 
• Memphis Volleyball 
Hat 
• Autograph Volleyball 
• Meet and Greet with 
Team 
Spike - $500  
• Everything in previous 
level  
• Team Photo 
• Exclusive Memphis 
Volleyball Gear 
Dig - $1,000 
• Everything in previous 
level  
• Match Recognition  
• Pre-Match Chalk 
Talk/Coach Shadow Experience 
Match Point - $5,000  
• Everything in previous 
level  
• Libero Row Access Op-
portunities  
• Dinner with Coaches 
• Special Travel or Tour-
nament Experiences (when avail-
able)  
 
Season Tickets Available Now  
  The 2026 season tickets are now 
on sale.   
Season tickets start at $75 plus 
fees with general admission 
chairback and floor seating op-
tions available. If you are inter-
ested in Libero Row floor 
seating, please contact the Mem-
phis Athletic Fund at maf@mem-
phis.edu for more information.  
 For complete information 
on Memphis Tigers Volleyball, 
visit www.GoTigersGo.com and 
follow the team's social media 
c h a n n e l s 
on Twitter, Instagram and Face-
book.  

Los Angeles Auto Show to stage next chapter of Chevron 
when Techron brand joins show as presenting sponsor

White House Grand Prix participants show how to go full pedal ahead as they demonstrate what happens at a pit stop. 
(Photos/Courtesy: The White House)

driving experience choose Los 
Angeles Auto Show for many of 
their latest products in front of 
this large and influential car-
buying geography. Vehicle de-
buts, technology premieres, and 
immersive consumer experi-
ences help make every fall in 
Los Angeles one of the industry's 
defining moments. 
"Los Angeles is the largest and 
most important automotive mar-
ket in the United States, and Los 

Angeles Auto Show is where 
consumers and the companies 
designing the future of mobility 
come together to see what's 
next," said Terri Toennies, Pres-
ident and Chief Operating Of-
ficer of Los Angeles Auto Show. 
"When a brand with the reach 
and reputation of Chevron with 
Techron chooses our show to 
feature the next chapter of an 
iconic fuel technology, it reflects 
exactly the role this show plays." 
"Fuel technology never stands 

still," said Andy Walz, president, 
Chevron Downstream, Mid-
stream and Chemicals. "Our new 
Techron formulation builds on 
what drivers already expect from 
our branded fuels – clean en-
gines, reliable performance and 
confidence at the pump – while 
reinforcing our continued focus 
on science-based innovation. We 
are excited to showcase it at the 
Los Angeles Auto Show." 
Where the next chapter is intro-
duced 

At the center of the sponsorship 
is a dedicated on-site experience 
at the 2026 Los Angeles Auto 
Show featuring Chevron with 
next-generation Techron. It 
marks a new chapter for such a 
trusted fuel brand, brought to the 
show floor alongside the indus-
try's newest vehicles, latest tech-
nologies, and most anticipated 
debuts of the year. Additional 
programming, creative, and ac-
tivation details will be an-
nounced in the months leading 
up to opening day. 
A bigger experience for fans and 
families 
The 2026 Los Angeles Auto 
Show will also expand its con-
sumer experience, with new on-

Sponsorship reinforces Los 
Angeles Auto Show as the 
country's leading consumer 
stage for automotive products 
and innovations 
 
LOS ANGELES, July 16, 2026 
/PRNewswire/ -- Los Angeles 
Auto Show®  announced that 
Chevron with Techron® joins 
the 2026 show as presenting 
sponsor. Chevron with next-gen-
eration Techron is a reformu-
lated version of its proprietary 

gasoline additive designed to 
provide greater protection for 
engines from harmful deposits 
caused by lower quality fuels, 
supporting long-term engine per-
formance. 
  
The sponsorship reinforces the 
show's position as one of the 
country's most important stages 
for innovations across the auto-
motive industry. Every No-
vember, automakers, designers, 
and the brands that support the 
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The importance of helmet 
safety... from sports page 1
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